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Foreword

The RENOLIT Group is a leading international manufacturer
of high-quality plastic film and related products for technical
applications.

Our customers' trust in the quality of RENOLIT products and our
achievements as an innovator and trend-setter are important for
the company's success. RENOLIT's ingenuity and capabilities have
given rise to a clear identity and an attendant positive image.

It is important that we continue to strengthen this image by

presenting and maintaining a uniform corporate design.

The corporate design (CD) plays a crucial role in presenting our
products and services in a professional and distinctive manner
under the RENOLIT umbrella brand. Adherence to this corporate
design in all communication measures will consolidate the image
of the RENOLIT brand and ensure that it continues to evolve
along positive lines.

The CD should be applied wherever RENOLIT is visibly apparent -
on letter paper, business cards, in brochures, on posters, flyers, in
PPT presentations and on the internet. The fixed CD standards still
leave sufficient scope to communicate the individual character
and special aspects of the respective product areas and business

units.

The fundamental element for the development of the CD is the
square that visualizes our corporate values. It forms the basis for
the layout grid and plays a new, important role as an ever-present
design element.

In applying and observing the new CD guidelines specified here,

you will be helping to sharpen RENOLIT's profile and to enhance
our positive image by presenting RENOLIT in a manner befitting
a modern-day enterprise. We are counting on your support and

trust that you will derive ample satisfaction from successful use
of the new CD.

NI 7 ks

Michael Kundel, CEO
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Introduction

What we stand for —
our values

RENOLIT /s the umbrella brand for all brands,
products and services of the RENOLIT Group.

It embodies the full potential of the company's
competence and appeal. Careful maintenance
and development of the positive brand image is
thus pre-eminently important and instrumental
to the company's success. The new corporate
design represents our identity and communicates

our values to customers and business partners.

RELIABLE

Integrity and reliability inform all our actions - we keep to our
promises. Our goal: We want to be perceived as the brand offering
the highest levels of value and reliability in the relevant markets

throughout the world.

HIGHLY VALUED

For decades now, our name has stood for the very highest quality.
We make every effort to ensure that this premium standard of
quality is maintained in the future, too, by pursuing ongoing training,
exchanging know-how across the business units, promoting
innovation and deploying proven and state-of-the-art technologies.

COOPERATIVE
Our customers value our cooperative approach founded on respect and
mutual trust. We help them to attain their objectives with competent

advice and comprehensive services.

INNOVATIVE

Our products help to enhance the quality of many people's daily lives.
Our commitment to research and development ensures that this will
remain this way in the future. In cooperation with customers, partners
and institutes we promote and develop innovations for the future in

the field of plastic films.

OPEN-MINDED

As a reliable and strong partner, we offer our customers the
innovative strength of an open-minded company. Thanks to our
international and market-oriented approach, we are always
willing to take on new ideas and approaches.

HIGHLY VALUED INNOVATIVE

RENOLIT]

RELIABILITY

COOPERATIVE OPEN-MINDED
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Introduction

The square -
as reliable as RENOLIT

Reliability is the core value of the RENOLIT Group The main square

identity and its presentation to the outside world. To El The term “main square” applies to the largest-format
visualize reliability, the RENOLIT Group brand image square possible. It is divided into 40 x 40 grid squares
builds upon a robust, solid and uniform geometric (RQ).

element: the square. The square embodies the brand

value of reliability, as it were. This also transmits the This structure produces a layout grid within which the

core message of the RENOLIT Group without a word. texts, graphic elements and images can be arranged.

All communication measures are built upon a square Y
grid. This ensures uniform presentation on the part The platform

of the RENOLIT Group. The grid also helps provide The term “platform" applies to the area surrounding

structure for each piece of communication material: the main square. This is always adjacent to, and above

Both logo and copy have a fixed position. or to the right of, the main square. In special cases,

such as advertisements, it can also be placed below the
main square, and in exceptional cases it can be placed
alongside and to the left of the main square.

04 O

The platform grid is based on the grid used for the main

square.

This grid can now be used to position all of the other

elements. You will find precise positioning details in the
section on "Dimensioning rules".

-~ p
.
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The logo
The RENOLIT logo

The logo is the central element of corporate design
and of the overall image of RENOLIT. /t consists of
the word mark and the claim: “Rely on it." The claim
provides our customers with a clear assurance that
they can depend on RENOLIT products and services.
To ensure uniform presentation and placement of

the logo, there are some rules that must be followed.

The claim may be omitted
for lack of space, e.g. in

advertisements.

On business stationery and
calling cards, the logo is always
shown without the claim.

Logo sizes
The size of the logo depends on the size of the final format and
the size of the grid squares (RQ). It is always 4 RQ wide.

With very small final formats, in which 4 RQ are smaller than
the minimum size of the logo, the minimum size is to be used.
In promotional communication measures the logo should not

be smaller than 14 mm.

Clear space
The clear space around the logo corresponds to 2 RQ to each side
of the logo. This area is to be kept free of other graphic elements.

Special sizes and variations on the clear space must be cleared
with the Corporate Communications department. Logos for trade
fairs and outdoor advertising fall into this category, for example.

+ All the logos listed plus standard sizes can be downloaded from the intranet.
—

Minimum size of the logo

10,5 mm (4RQ)

Standard width of the logo
in DIN formats

< > DIN A6 14 mm
15,75 mm u
(6RQ) RENOLIT
Relg on i DINA3 o 29.7 mm
DINA2 oo 42 mm
DINAT o 59,4 mm
DINAO ..o 84,1 mm
4RQ
2RQ
<>

RENOLIT

-

Re\(ﬂ on iJr_Im
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The logo

Application of the
RENOLIT logo

_

RENOLIT | RENOLIT

In individual cases, the logo .&8 on ]“— - .Ee\(ﬁ 0N l‘l’

may also be interpreted with the

-

-

RENOLIT

Ee\(ﬁ on It

aid of our film products, e.g.

-_— e e = e e e e = = = = = = == =gy

thermoformed or embossed.

These individual cases must be As a general principle, the RENOLIT logo is to be used in its coloured If colour printing is not possible, as in the case of printed matter
co-ordinated with Corporate variant. Depending on the background, the claim can be printed in such as faxes or daily newspapers, or if the logo is to be printed on
Communications. black or white. The logo is always surrounded by a clear space of 2 RQ.  a dark surface, the monochrome version of the logo (all black or all

white) may be used.
It is always to be ensured that the logo and its impact are not

distorted.

No distracting elements in the clear space No effects or shading No use of individual logo elements or the stand-alone word mark of the claim

Not like
this | ‘
please! -~ ' Relyon it
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The logo

Positioning of the logo

The positioning of the logo is crucial to determining
whether and with what intensity it will be recalled
later on. This makes it necessary to place the logo
somewhere where it will, first, be noticed immediately
and, second, remain in the recipient's memory.

To accelerate the recognition process it is necessary
to always position the logo in the same area.

Only then will the logo be able to arouse the desired

associations.

For title pages and one-page communication measures such as
flyers or poster, the following applies to logo positioning:

= The position of the logo depends on the main square, but it is
preferably located on the platform.

= |deally, the logo will be positioned on the outer margin at the
top right on the platform.

u It should be noted that 3 RQ (or, if not possible, 2 RQ) must
be maintained as the distance to the margin.
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The logo

Positioning of the logo -
Exceptions

Alternative positioning in area A

u |f the preferred position is not feasible for production reasons,
the logo can be moved towards the main square.
A distance of 2 RQ to the main square must be maintained here.

u [f there is no platform, or if it is too small to accommodate the logo
as described, it may be displayed in the main square instead.

Alternative positioning in areas B and C

u |f the design of the communication measure makes it impossible
to position the logo in the preferred area A (e.g. platform below),
it can be placed in the area at the bottom right without violating
the positioning rules.

u In exceptional cases (e.g. platform left), the logo may also appear
on the left side of the platform or of the main square in keeping
with positioning rules.
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The logo

Association logos -
VinylPlus

VinylPlus is a voluntary commitment on the part
of the European PVC industry to boost sustainable
production and use of the plastic PVC between
now and 2020.

RENOLIT sees the principles of voluntary commitment
as the key to the future development of the PVC
industry. As a founding member of the Vinyl
Foundation, RENOLIT finances this sustainability
initiative and acts as a multiplier for its objectives.

If the VinylPlus logo is

used independently of the
RENOLIT logo, then the
logo guidelines for VinylPlus
must be observed.

VinylPlus logo in combination with the RENOLIT logo

The VinylPlus logo must be shown together with the RENOLIT
logo on all external printed matter; in the case of multi-page
documents, it is displayed as the sender on the back. Depending
on the background colour used, the VinylPlus logo is shown in
black, white or shades of grey.

If the VinylPlus logo is not shown in direct connection with the
RENOLIT logo, it may be used in the colour version.

Positioning and size

= The VinylPlus logo is 4 RQ wide.

= Both logos are positioned at a distance of 2 RQ.

= The baseline of the "vinyl" lettering corresponds to the
extension of the bottom edge of the RENOLIT square.

+ The VinylPlus logo and the logo guidelines can be downloaded from the intranet.
—

vingl@

-

RENOLIT

Ee\(vj on it
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The logo

Internal campaign logos —
RESPONSIBILITY3

Sustainable activities and management are firmly
anchored in the RENOLIT corporate culture. We
are aware of our responsibility for the safety and
protection of people and the environment, and
with this in mind we created the RESPONSIBILITY3

initiative.

The initiative works with an independent logo.

The logo is also available
in an English-language
version for use in inter-
national communication

materials.

Deployment and use of the RESPONSIBILITY3 logo

= The clear space around the logo corresponds to 1 RQ to each
side of the logo.

= The minimum size is 10 RQ x 2 RQ.

= The logo may be used in the primary colour and in white.

= Within the continuous text, the lettering is set in capitals.

= In Microsoft Word, the font size of the superscript 3 is increased
by a factor of 1.25.

Colour spectrum

In addition to the primary colour, black and white are also available,
along with two additional colours and their tonal gradations. These
are to be used predominantly but may be supplemented by other
colours that match the colour spectrum.

Definition of RGB and hexadecimal colour values is based on the
Photoshop colour space sRGB IEC61966-2.1.

TA
v

)

N

IIESI'IINSIBI[ITY3

CMYK: 45-0-100-8

RGB: 155R 185G 3B

Hexadecimal: CMYK: 60-0-40-40

#9bb903 RGB: 73R 134G 119B
Hexadecimal:

#498677

CMYK: 40-30-80-45
RGB: 112R 107G 51B
Hexadecimal:

#706b33
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The logo

Internal campaign logos —
Colour Road

An accurate appraisal of future trends is a crucial
factor determining the success of products on the

market. To keep pace with the rapidly changing style

trends, RENOLIT offers the Colour Road trend service.

Our trend experts monitor global developments, and
based on their findings they determine future colour

codes for a very wide variety of application areas.

Colour Road works with an independent logo.

Use of the Colour Road campaign logo

= The logo is used predominantly on picture motifs or coloured
surfaces.

= |f a white background is required, it may be shown in the colour
scheme of the trend world, or in grey.

= The height of the digits used for the year in the Colour Road logo
correspond to the width of the RENOLIT logo (4 RQ).

= A clear space of at least 1 RQ must be maintained on all sides.

1
1
coLour | 1S coLour |1
ROAD|16  ROAD|T

3 RQ

coLour | 1O
ROAD|16.
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The logo

Internal campaign logos —
Colour Road

= The message square (see page 28) is placed to the right and
alongside the logo, its horizontal axis aligned to the logo, as is

the message within the square. Follow the

i
1]
5
=
-

= The logo can be positioned both on the platform and in the

main square.
= The unit consisting of the Colour Road logo and the message
square always lines up with the RENOLIT logo on an axis (vertical

or horizontal orientation, depending on the picture motif).

Basic elements | 14



The logo

Internal campaign logos —
RENOLIT HORIZON

The RENOLIT HORIZON network unleashes new Use of the RENOLIT HORIZON campaign logo
potential in the field of plastic film and related = Communication measures must display the campaign logo and the
products. RENOLIT HORIZON links the knowledge RENOLIT logo. h D P Igc—)m h D rl Im
of employees, suppliers, customers and teaching = The logo may be used in black, white and the primary colour.
and research institutes. = [n connection with the message square, care must be taken to ensure
that both parts create a single unit, and that the copy is aligned on
The innovation platform works with an the same baseline.
independent logo. = The message square always contains the claim “Tomorrow's World".

-\ Tomorrow's

In continuous text,

the correct form is
RENOLIT HORIZON.

Colour spectrum Primary colour

For the design of communication measures, black and white and CMYK: 100-83-44-48

two other colours are available in addition to the primary colour. RGB: OR 40G 66B CMYK: 30-19-3-0
Hexadecimal: RGB: 189R 199G 223B

Definition of RGB and hexadecimal colour values is based on the #002842 Hexadecimal:

Photoshop colour space sRGB IEC61966-2.1. #bdc7df
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The logo

Other Association logos
and quality labels

Use, colour and size Examples of association logos and quality labels

Whenever additional logos are to be used, it is always to be

ensured that the respective logos do not detract from the A p =
— w

RENOLIT logo. 4 o
‘ P~ N o 2

2 :

- - - Metropolregion w 9 0 0 e

Where possible, external logos should appear in black, white , 3
P ? PP Rhein-Neckar e« 1 <]

or in grey levels and not in colour.

Association logo I1SO-Logo
"Metropolregion Rhein-Neckar”

Positioning and size
= In the case of multi-page communication materials, association

logos and quality labels are located on the backs alongside the

RENOLIT logo. A
= The size of the shorter side may not exceed 4 RQ. ‘ .
= Both logos are positioned at a distance of 2 RQ. R ‘
: L - Metropolregion
The baseline of the association logo or quality label corresponds .
' 90 or auatry Pones L1 Rhein-NVeckar x L RENOLIT| | | | |

to the extension of the bottom edge of the RENOLIT square.

Re\(ﬂ on it
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Typography
and notation

Typography

This font is the visible language of the Company. Primary font

Consistent use of the font family contributes to the The corporate font is Rotis Sans Serif, precise name: The other Rotis Sans Serif Pro font styles are used for
design and recognition of the brand. The typography Rotis Pro OpenType, available in Rotis® Complete Value Pack OT. label purposes, such as in the case of a heading or in the
is an essential element of the corporate identity. The reqular font style is used for mass texts. format for Business Units and products.

Rotis Sans Serif Pro Light
adbcdefghijkimnodpgrstulivwxyz
AABCDEFGHIJKLMNOOPQRSTUUVWXYZ
1234567890 ,.;:-!/()200*$£Y

Rotis Sans Serif Pro regular _ I
Rotis Sans Serif Pro Light Italic

aabed efg h |J kiImnoo PQ rstut VWXYZ adbedefghijkimnobpgrstuiivwxyz
AABCDEFGHIJKLMNOOPQRSTUUVWXYZ ~ AABCDEFGRUKLMNOOPORSTULVIXYZ

1234567890 ,.,'.'-!/{}?0/0"$£¥
1234567890 ,.::-1/()?29%*$£Y

Rotis Sans Serif Pro Italic
adbedefghijklmnodpqrstuiivwxyz
AABCDEFGHUKLMNOOPQRSTUUVWXYZ
1234567890 ,.;:-1/()?%*$£¥

For special media or print . .
Rotis Sans Serif Pro Bold

adbedefghijklmnodpqrstulivwxyz
AABCDEFGHIJKLMNOOPQRSTUUVWXYZ
1234567890 ,.;:-/()200*$£Y

materials which require a
greater or more accentuated
choice of font styles

(e. g. editorial media), the

Rotis Semi Serif and Rotis Sans Serif Pro Extra Bold
Rotis Serif font styles aabedefghijkmnodpqrstuiivwxyz
may also be used. AABCDEFGHIJKLMNOOPQRSTUUVWXYZ

1234567890 ,.;:-1/()?%*$£¥
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Typography
and notation

Typography

No fonts other than those/in
the Rotis and Arial font families

may be used.

Fall-back fonts: Arial and Arial Narrow

The Arial font style may be used as an alternative for office
communication. The Arial Narrow font style is narrower and
is thus harder to read in mass text. This is why its use should
be limited to headlines only.

Text alignment

Headlines and continuous text are generally left-justified.

For very small amounts of copy, and in cases where left-justified
design is not suitable, the copy may be right-justified or centred.
Example: Caption.

Use of capitals
Because capitals are difficult to read in mass text, their use is
confined to short passages (e.g. in headers).

Arial

aabcdefghijkimnodpgrstutivwxyz
AABCDEFGHIJKLMNOOPQRSTUUVWXYZ
1234567890 ,.;:-/()?%*$£¥

Arial Narrow
aabcdefghijkimnodpgrstuiivwxyz
AABCDEFGHIJKLMNOOPQRSTUUVWXYZ
1234567890 ,..:-1/()2%*$£¥

Basic elements | 18



Typography
and notation

Notation

With around 40 locations, seven Business Units
and a host of products, the RENOLIT Group is a
cosmopolitan and versatile company. Uniform
notation helps see to it that the RENOLIT Group
and its Business Units and products are recognized
worldwide as a single brand. Keeping notations
constant also ensures an increase in the level of
awareness, as all location and product names, and
all Business Units, are traced back to the RENOLIT
Group.

RENOLIT

= Always in capitals

= Always bold (Rotis Sans Serif bold) or always one font
style bolder than the surrounding text

= Never in italics

= RENOLIT always stands alone.
Punctuation, such as full stop, comma or inverted

commas is allowed.

Examples

light > reqular:

RENOLIT is a byword throughout the world for technical competence.
regular > bold:

RENOLIT is a byword throughout the world for technical competence.
bold > extra bold:

RENOLIT is a byword throughout the world for technical competence.
italic > bold:

RENOLIT is a byword throughout the world for technical competence.

RENOLIT + company name

= The registered company name is to be used.
= Complete name always one font style bolder than the surroun-
ding text

= Never in italics

Examples

RENOLIT SE

RENOLIT Group

RENOLIT Cramlington Limited
RENOLIT Nederland B.V.
RENOLIT Iberica, S.A.
RENOLIT Milano S.r.L.
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Typography
and notation

Notation

As the font style bold italic does not
exist in the Rotis Sans Serif font family,
the italic variant must be created by
electronic means in the customary

word-processing programmes.

Office applications:
Text formatting “italics”
DTP applications:

12° tilt

RENOLIT + BUSINESS UNIT

= Always in capitals

= Business Unit always in italics

Examples

RENOLIT COMPOSITES
RENOLIT CONTACT

= Never without RENOLIT RENOLIT DESIGN
RENOLIT EXTERIOR
RENOLIT MEDICAL
RENOLIT PROFESSION
RENOLIT WATERPROOFING
RENOLIT + PRODUCT NAME
RENOLIT + PRODUCT GROUP
RENOLIT + BRAND NAME Examples
= Always in capitals RENOLIT SOLMED
= Never without RENOLIT RENOLIT ONDEX
= Never in italics RENOLIT COVAREN
= Never with the registration sign (®) RENOLIT EXOFOL MX
= Excessively long names should be avoided RENOLIT ALKORPLAN

RENOLIT ALKORPLAN 3000
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Typography
and notation

Notation

Not like
this

please!

by RENOLIT MEDICAL

ALKOR ONO

RENOL L’

RENOLIT-#HS

Renolit is a byword

Cal competence.

v

A 4

v

v

v

correct: RENOLIT SOLMED
The use of product brand logos is not allowed. Other than this,
recognition as a RENOLIT Group brand is not guaranteed.

correct: RENOLIT ALKORCELL PHONO

Product and product group names never appear on their own,

but are always to be combined with RENOLIT.

Otherwise the product cannot be attributed to the RENOLIT Group.

correct: RENOLIT EXOFOL

All product and product group names appear without the registration
sign (®).

As the different brand names are not registered worldwide, there is
no trademark protection in all countries. As a result, use of the ® mark
could result in brand collisions in countries without registrations.

correct: RENOLIT films
RENOLIT always stands alone. Any modification of the word distorts
the brand and its impact.

correct: RENOLIT is a byword throughout the world for technical
competence.

To ensure that the brand is highlighted in text, RENOLIT is always
shown in capital letters and in a font style bolder than the remainder
of the text.
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Colour scheme

Corporate colour spectrum

A corporate colour spectrum is supportive and
emphasises the logo, the messages of promotional
and image text and the entire communication

measure.

Colours affiliated with the
corporate colour spectrum may
be used as accent colours.

The corporate colour spectrum includes the colours blue, blue-grey,
black and white.

They are used especially in the design of corporate, i.e. enterprise-

wide communication measures.

They should be used in such a way as to support the impact of
the logo, image material and text, yet without overshadowing these

with an excessive presence.

The use of colour gradients is not permitted. Definition of RGB and
hexadecimal colour values is based on the Photoshop colour space
sRGB IEC61966-2.1.

Pantone: 285 C

CMYK: 90C 45M 0Y 0K
HKS 3000*: 44 K-80-00
RAL: 5015

RGB: OR 116G 188B
Hexadecimal: #0074bc

Pantone: 5435 C
CMYK: 25C 5M 7Y 16K

RGB: 178R 198G 208B
Hexadecimal: #b2c6d0
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Colour scheme
The highlight colours

The corporate colour spectrum is supported by Choosing the right accent colours For inspiration: The 2015/16 Colour Road trend colours
accent colours. These enhance the vividness of = The colours may be chosen freely.

the visual expression of the RENOLIT brand and = In keeping with the RENOLIT value of innovation, the colours |

permit execution of individual design ideas. chosen should reflect current trends and the spirit of the times. “\

= The colours should be compatible with the overall concept.
= The colours should reflect the tonality/colours of the image ’

concept.
= The colour selected should suit the product promoted.

Only the corporate colour
spectrum is used for Group-
wide communication measures.
Accent colours may be freely
chosen for marketing at the
product level.

+ You can get further information and inspiration on the current trend colours from
Corporate Design Management.
—
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Use of forms

The message square

The purpose of the message square is to transmit
meaningful information. It contains the central
statement of the communication measure - the
thing that is meant to remain in the target person'’s

memory.

The message square is @ mandatory element of
design for all communication measures (such as
flyers, brochures, posters).

The main RENOLIT element - the square - is
referenced, and in this case it facilitates the
positioning of core messages.

The message square
may be omitted In
the case of extreme
formats.

Handling

= The message square is 8 RQ (2 x logo width) wide.

= The message square may be in colour, transparent or
designed with an outline in black or white; the line thickness
of the outline corresponds to the style of the font.

= The text indent on all sides is 1 RQ.

Contents

= Information on the competencies of the respective Business Units
= Central messages, statements or emotional wording

= Picture motif or graphics (e.g. product or material)

= Characteristic product names

Positioning

= Three message squares at most per page

= The message square is positioned in the main square.

= Positioning in the margin area within the type area

= The image motif of the main square should not be disturbed, with
the exception of the use of the message square as an eye-catcher.

= The clear space around the message square corresponds to 1 RQ.

8RQ

8RQ

Message text

Message square
with colour and
text
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Imagery

Corporate imagery

The corporate imagery of RENOLIT breaks down into
two levels - the image level and the product level.
The pictures used at the image level should visualise
the RENOLIT brand and corporate values. At the
product level, on the other hand, the products must
be visualised in such a way as to make them appear

as attractive and high-quality as possible.

The high image quality
reflects the innovative and

quality attributes of RENOLIT.

The colour scheme used in
the motifs derives from the

corporate colour spectrum.

Imagery — image level

The image level focuses on communicating the RENOLIT brand and
corporate values by visual means. To this end, emotional motifs are
used which depict happy, active people enjoying a high quality of
life. In order to obtain homogeneous imagery with the most striking
possible effect, a photographic style has been defined which is
characterised by

= Light, clear compositions featuring plenty of space
= Unusual perspectives

= Interesting details

= Selective sharpness of focus

~
L

s

Image motif of reliability

Image motif of innovation

Image motif of sustainability
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Imagery

Corporate imagery

Images produced by
RENOLIT are preferable
to purchased shots.

Imagery - product level
At the product level, the imagery varies depending on the
properties of the film involved. The motifs depict films or final

products or results in which they are used.

The images

= show the technical perfection of our products

= meet the high standards RENOLIT has for its products

= convey the high quality of our products

= support the messages and information provided in the text
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Paper grades

Recommended paper grades
for printed matter

The quality and character of the paper used are
important for ensuring a uniform overall appearance.
In order to avoid variations in the quality of printed
matter, the same paper grades should always be used

if at all possible.

High-quality, multicolour printed matter with a high proportion

of image content

«Galaxy Keramik"

Grammages: 90 - 350 g/m?, according to application
Colour: White

Finish: Double-coated on both sides

Material: Wood-free

Marketed by: Papier Union GmbH

Portfolios

«Hello matt”

Grammage: 400 g/m?

Colour: White

Finish: Full matt coating on both sides
Material: Wood-free

Marketed by: Deutsche Papier Vertriebs GmbH

Business stationery

+ON Business"

Suitable for laser and natural paper ink-jet printing.
Grammages: 80-300 g/m?

Colour: Bright white

Finish: Matt

Material: Wood-free

Marketed by: Deutsche Papier Vertriebs GmbH

Suggested grammages:
= Flyer
200-250 g/m?
= Brochures/folders
Inside pages: 135-200 g/m?
Cover: 170-330 g/m?
= Posters
135-170 g/m?

Suggested grammages:
= Letter paper
80 g/m?
Available as DIN A4 and DIN A3 sheets for preprinting.
= Calling cards
250 g/m?
= Matching envelopes and padded envelopes are available in
all standard formats, e.g. DIN Long, DIN C6, C5, B4, etc.
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Document structure step by step

Promotional communication measures — Front page

DEFINING THE SIZE
OF THE GRID

= Determine main square
(largest possible square in the format)
= Subdivide into 40 x 40 RQ

Example A4 (210x 297 mm)
w Main square: 210 x 210 mm
m TRQ=525mm

SIZE AND POSITIONING
OF THE LOGO

= 4 RQ = Width of logo

= Preferred positioning on the platform
inarea A

= Positioning with, at best, 3 RQ distance
to the margin

Example A4

m4x525mm=21Tmm

POSITIONING OF THE HEADLINE
IN THE MAIN SQUARE

= On the platform

= [f there is no platform, it may be
placed in the main square

= 2 RQ distance from the edge of the

main square

SIZE AND POSITIONING
OF THE MESSAGE SQUARE

= 8 RQ = Double the width of logo

= Free positioning in the main square,
lined up with the grid

= Within the type area

= Text indent from all sides: 1 RQ

= Clear space: 1 RQ

= Three message squares at most per page

Example A4

m8x525mm=42mm
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Document structure step by step

Promotional communication measures — text sizes and inside pages

DETERMINING FONT SIZE FOR
DOCUMENTS DESIGNED TO BE READ

FROM A NORMAL DISTANCE (UP TO A4)

= Headline:
85 % of the logo width (mm) = font size in pt
= Font in message square:
85 % of the headline font
= Copy text and sublines: 9 pt
= Response elements: 10 pt
= Line spacing: 120%
= Baseline grid: 3 pt

All of the values
calculated may be
rounded up or down
to the nearest

half-point size.

Example A4:
m 21 mm logo width — 17.5-18 pt headline
m 18pt headline — 15-15.5 pt font

DETERMINING THE FONT SIZE FOR
DOCUMENTS WITH LONG-DISTANCE EFFECT
(GREATER THAN A4)

= Headline:
85 % of the logo width (mm) = font size in pt
= Font in message square:
75 % of the headline font
= Copy text and sublines:
75 % of the headline font
= Response elements:
50 % of the headline font
= Line spacing: 120%
= Baseline grid: 6 pt

Example 700x 1000 mm:

m 70 mm logo width — 59.5-60 pt headline

m 60 pt headline — 45 pt font message square
m 60 pt headline — 45 pt copy text

m 60 pt headline — 30 pt response elements

LAYOUT GUIDELINES
FOR INSIDE PAGES

The type area is based on the logo positioning

and fits into the document grid:

= Margins have at best 3 RQ and at least 2 RQ
of spacing on all sides.

= Continuous text should run at least over a
width of 10 RQ.

= Gutter width: 1 RQ

Layout

= The square must be quoted as central design
element on every double page. This can be
achieved through different stylistic means:
images cropped square, shapes, colour
surfaces, backgrounds, formats, etc.

usto dignisi ¢xer accummiy nonsed duis(t aut ommy
inos ad dolof sequam, quatem amet
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Exceptions: Extreme formats

Promotional communication measures

Case 1 — Extreme landscape formats

El The platform occupies a larger space than the main square
H Main square: 10 x 10 RQ

Logo width: 4 RQ

Case 2 - Platform height too short, 9 RQ to 5 RQ of overall height

From a height of 9 RQ, the platform is considered too small to
accommodate the logo together with the protective area
surrounding it. The platform and message square may be created
as a transparent surface to create a greater affiliation with the
main motif.

B The logo is placed on the main square at the top right (see section
on "Logo positioning").

@ Response elements are placed on the platform.

Headline and continuous text may be freely placed in the main
square on the image motif. Here, care must be taken to ensure
that the text elements are easily legible in the context of the

overall design.

Essit aciisim illorep erspicia ilit fugit.

aut quamus non nem res uta doles aut undebit fuga, Nam, sum laborelut modit veliquias

dus aut magnis nr; ressectiur? EsSa pon abesimuro, Casdat
su‘ﬂ:mus? Patum tiliu itius? Milist quis, unt? Ex sul vivessed des

Essit aciisim
illorep erspicia
ilit fugit .

RENOLIT SE | www.renolit.com

Rely on it

10 RQ i
i - n u
T TUgIt aut/quamus no
em res uta doles aut un- RENOLIT
ol s ol ol O
4RQ
> 40 RQ X

Not all formats can be arranged according to the square

grid pattern.

In the case of extreme portrait or landscape formats,
the platform is larger than the main square, and the logo
to be placed there would be smaller than the specified

minimum size.

In the case of nearly square formats, on the other hand,
the platform is too small to properly accommodate the

logo along with the protected area surrounding it.

Extreme formats such as this should
be avoided wherever possible.

In exceptional cases, a guideline

is presented here to govern such

extreme formats.
Any questions in this connection

can be clarified with the Corporate

Communications Department.
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Business stationery and data sheets
Letter paper, DIN A4 format, first and second sheet

RENOLIT
RENOLIT SE - Posfach 1940 - 67509 Worms | Garmany
Muster & Mann Werbeagentur GWA Maximilian Mustemann
Verkautseter

Herr Stefan Beispiel
Beispielstraiie 12
64625 Musterstadt

RENOLIT PROFESSION
RENOLIT DESIGN
RENOLIT EXTERIOR

Tel: +49.6261303.123
Fax: +49.6241303.120
EMal:; maximilian.mustemann@renoit.com

21. Dezember 2011
Briefbogen — vorgedruckte Version

Sehr geehrter Herr Beispiel,

Ore tat. Facipis nim volobor se feugiam velent ent nonum quam quis nibh eniscin utpat. Lobor ip euis-
ciduis nullaore.

Consequi et volorer cipsusto etuerit alit num ea commoloreet ipit nosto dolore magna feu feuis ate
dolent alit lorpera esequam nibh exero dolorem vullaore mincil utpat. Tet, vullums andipit loreratueros
do etum zzriureetue cortis dionsequipis alit iure et ilisi blaore.

Modigna commy nisim quisi euip eumsan henim dunt lobore velit lum vulput lutetummy nostiniamet
venit velis dio et prat. Gait la at. Dui tat amet iliquisim eugait do conulla ndipi Volore feuguer aessi.

Tio doloreet dit alit er irit, volessis accum ad dolut praesequamet luptatum velis! iliscipit, sequate te
feuguerat. Duipit wismolore faci te euis nit, consectem zzril ex et lorper irit in veniamcortin vullamet
amconse quipit vel ullam doluptatem quat

Ex ex er ilit vulput praessequam, quatis dunt in velent alit ipsummy nulputat nulpute ea faccummy non-
senibh ex euismodo odolor iriuscil ulla faccum ipisit et nit augiat praestrud dolorpe raessisi. Is am in et
inci ex ercin euis nit am, conse molorerostio commolu ptatue coreet irit iurem estis eu feugiam consec-
tem euisis nulla commy nonsectem dolore tat wiscipis| diam zzriuscipit wisci tie feugait

Is am in et inci ex ercin euis nit am, conse molorerostio commolu ptatue coreet irit iurem estis eu

feugiam consectem euisis nulla commy.

Mit freundlichen GriiRen

40%

i. A. Maximilian Mustermann
Verkaufsleiter RENOLIT PROFESS/ON, RENOLIT DESIGN, RENOLIT EXTERIOR

Vi

RENQLIT

Obor aciduis dolore consequis ad min utat iril doloreet alit wis! dio odolor sim in heniametummy nostin
henim vendre consenit niat vulla feugait nosto odo od elit vel inis dolore feu faccum nonsequisim aci-
pissis numsan hendrero dolorper sis enis nulla cor inciduis accummy nismodignibh.

Exer si bla conullam, quat ip et alit la faccummolum nonsed modipsu mmodolore velit alit utpatio eu
feugait irit, quat ex ea aliquamcon eui ent ipit, quisl ercil utpat nullaore euis amet ad dipsum ad min
hendre feum alit nummy nim erat wisi blandipit la augait ea am, vel eum dit wis et adion venibh et la
amet alit nis delit, cor sisim duisi blaore magna con utatuerat. Et nisl ulla facip eugait lam, quate dolo-
bore vulputat elis alismodolore delisl eu feuisi.

Cipsums andipisisim zzriuscil exerili quatue feu facilit lobore veniscidunt augiatet adignim do elenibh

— erostrud exer sis dip etum ing endre vendre duismolutat, vel ute etum inim in eugait alit nonsequis

atum aute feuipit accum nostisis augue commy nullaortis numsan ea feuis nullan exer at, sit ut wis
eugiam, consenis adionum vullum do conulla conse conse molut vel inis num ad er sum autatue minis|
ent alis nullam doleniam, corem iure vel do endipit acin venit velisi te min eugue commy nostrud tie
eum illan utatuer ostrud er sismodit adio ea at lummy nonse dolor sum alit alit dolenibh el ute venim
quis num zzrit num elessim aut dolore core euguera estrud ming et, sum zzrillut lorper sum alit ad
magna feumsan ute minim irit dolortissi.

Obor aciduis dolore consequis ad min utat iril doloreet alit wisl dio odolor sim in heniametummy nostin
henim vendre consenit niat vulla feugait nosto odo od elit vel inis dolore feu faccum nonsequisim aci-

— pissis numsan hendrero dolorper sis enis nulla cor inciduis accummy nismodignibh.

Exer si bla conullam, quat ip et alit la faccummolum nonsed modipsu mmodolore velit alit utpatio eu
feugait irit, quat ex ea aliquamcon eui ent ipit, quisl ercil utpat nullaore euis amet ad dipsum ad min
hendre feum alit nummy nim erat wisi blandipit la augait ea am, vel eum dit wis et adion venibh et la
amet alit nis delit, cor sisim duisi blaore magna con utatuerat. Et nisl ulla facip eugait lam, quate dolo-
bore vulputat elis alismodolore delisl eu feuisi. Igna feugiamet, velis enibh essit ing el inci elesed.

Mit freundlichen GriiRen

ENOLIT SE

i. A. Maximilian Mustermann
Verkaufsleiter Euismodo odolor iriuscil, conse molorerostio

jr— Stz drGelchatis orsnd [P
e A, s oo 0710800 Bz 1 00 AN s 65400 1507 410400 SWIFT OB

+ Here you will find the Word template for RENOLIT business stationery.

Letter paper in DIN A4 format
First sheet: Optionally with pre-printed or imprinted
company details and VinylPlus logo. Second sheet: Use

as second sheet or for imprinting in Office area.

Calling cards are bi-lingual:

The front is country-specific, the back is in English.

Use of the logo

In the case of letterhead design, country-specific
standards/requirements must be taken into account:
First sheet: with sender details, company details and
VinylPlus logo

Second sheet: footer optional

For lack of space, the claim under the logo is

omitted here.

In countries in which the
address block is typically
shown at the right, the
RENOLIT logo is placed
at the left.
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Business stationery and data

sheets

RENOLIT letter paper with imprinted company details

. 25mm , 2T mm , 25mm
<> >
A A A ' i i
15 mm i i i
v L | i
i
'
50 mm i ‘
' RENOLIT
'
' ' '
i i .
I i
———————————————— E‘Rsneuf SE---Postfach 1940--67509 Worms| Germany = = = = = = = = = = == === === === - - oo oo imilian-Mustermann
' Verkaufsleiter
100 mm Muster & Mann Werbeagentur GWA {RENOLIT PROFESSION
Herr Stefan Beispiel {RENOLIT DESIGN
Beispielstralie 12 ReNoLIT EXTER/loR
64625 Musterstadt i J
h Tel.: 1+49.6241.303.1231
105 Fax: (+49.6241.303.120]
mm

Hole mark —> |—

21. Dezember 2011

) '

Briefbogen - vorgedruckte Version '
'

Sehr geehrter Herr Beispiel,
)

[Ore tat. Facipis nim volobor se feugiam velent ent nonum quam quis nibh eniscin utpat. Lobor ip euis-
ciduis nullaore.

'
:
'
'
!
'
|
' '
Consequi et volorer cipsusto etuerit alit num ea commoloreet ipit nosto dolore magna feu feuis ate !
golent alit lorpera esequam nibh exero dolorem vullaore mincil utpat. Tet, vullums andipit loreratueros !
do etum zzriureetue cortis dionsequipis alit iure et ilisi blaore. '
h '
!
'
'
'
:
'
'

Modigna commy nisim quisi euip eumsan henim dunt lobore velit lum vulput lutetummy nostiniamet
Venit velis dio et prat. Gait la at. Dui tat amet iliquisim eugait do conulla ndipi Volore feuguer aessi.

Tio doloreet dit alit er irit, volessis accum ad dolut praesequamet luptatum velis! iliscipit, sequate te
feuguerat. Duipit wismolore faci te euis nit, consectem zzril ex et lorper irit in veniamcortin vullamet
‘amconse quipit vel ullam doluptatem quat.

:

Ex exerilit vulput praessequam, quatis dunt in velent alit ipsummy nulputat nulpute ea faccummy non-
senibh ex euismodo odolor iriuscil ulla faccum ipisit et nit augiat praestrud dolorpe raessisi. Is am in et
inci ex ercin euis nit am, conse molorerostio commolu ptatue coreet irit iurem estis eu feugiam consec-
tem euisis nulla commy nonsectem dolore tat wiscipis| diam zzriuscipit wisci tie feugait .
'

|
Is am in et inci ex ercin euis nit am, conse molorerostio commolu ptatue coreet irit iurem estis eu
feugiam consectem euisis nulla commy.

Mit freundlichen Griien

i. A. Maximilian Mustermann
Verkaufsleiter RENOLIT PROFESSION, RENOLIT DESIGN, RENOLIT EXTERIOR

E-Mail: |maximilian. musterfnann@renolit.com
' '

i
' 26,5 mm
! ( )
b S EE&DIIFSE ””””” iz derGeselchafts ~ ™ Vst~ """ 777 ST VAN T T T A K
| jorchheimer Straie 50 Worms Michael Kundel (Vorsitzender) DE Bm73179 s |
! 57547 o | Gemany o Dt b P vt | viny !
' info@renolit.com Amtsgericht Mainz H Steuer-Nr. (Fiscal-Code): ' '
23 mm . wwwrenolt.com HRB 43201 \Aufsichtsratsvors.: Diter Dengl WAGTHO0058 = m mm m m [ [
40 mm ' Deutsche Bank AG, Mannheim  Kto.037 770 500 12670700 10 IBAN DEZ9 6707 0010 0037 770500 'SWIFT DEUTDESM '
! parkasse Worms- Alzey-Ried Kto. 50003 812 553 500 10 JBAN DES3 5535 0010 0000 050005 |SWIFT MALADESIHOR
. Fommerank AG, Worms Kto. 387410400 o253 400 1 JBAN DES4 5534 0041 0367 410400 |SWIFT COBRDEFFSS3
B ik P Pocmmmmmmmaoen pommmmmm oo T
min. 10 mm i i : '
7777777777 L : : i : i
L— T T T —
L A - [
L y, [} 1
L L L ! [} 1 1
[l ] k] 1 1 '
5 mm 25 mm 59 mm 87 mm 121 mm 158 mm

II Logo

Size: 21 mm

Position: 15 mm from top, 25 mm from right

E Sender's details, sender line, reference
to Business Unit (optional)

Font: Arial Narrow regular/bold

Font size, sender line: 7 pt, line spacing: 11 pt

B subject line
Font: Arial bold
Font size: 11 pt, line spacing: 12 pt

Continuous text and date, closing line
with reference to Business Unit (optional)
Font: Arial reqular

Font size: 10 pt, line spacing: 12 pt
Formatting: Ragged left

Column width: 160 mm

B Company details
Font size: 7 pt, line spacing: 9.5 pt
Font pre-printed footer: Rotis regular/bold

Font footer without pre-printing: Arial Narrow regular/bold

B Lines

Line thickness: 0.4 pt, 100 % black

VinylPlus Logo
Colour: 100% black
Width: 18 mm
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Business stationery and data sheets

II Type area and margins
. . . T 50 from t
Letter paper for internal communications, format DIN A4 ype area: 5T mm Trom o

25 mm from left, 35 mm from right,
18 mm from bottom

25 mm 150 mm
<> ;
: 3 E Headline
Font: Arial Narrow, 16 pt
Rljoc 50 mm TS | W~ Line spacing: 1.15
@ ke\luj on ik
3 3 Subline
Headline T E [CTte num ipsae rerum del nvere explant MusCIp!

Font: Arial, 11 pt

[Tiatempe lectur reicimu sdaecere que volupic iistibus ra cusam sequia arum qui ullore- I_ . .
rupta si corrovidem nullatur, eaque miliquis alique dus rem que nem fugiassim repudis Ine SpaCI ng 0 1 . 1 5
lestiate mporempel ium nonest ut am arcius et aut quam aut molupti oreped qui reperovi
olupta tiuscipsam, sae. Doles volore maior aut illam haruptas elluptis nat aut et quame
lsin consed mo modia comnis alitistibus ex et ut dolenimi, con prepuda exero consequaej
lsunto ma delescilla es voluptibus alique sime conesero voluptiossim sitasim agnate

plaut voluptaturi qui volore nonem quis re quaerum et hilluptatque odit ex estius. CO ntinuous text

JAd ut et ut volestiis ex est dolute volenda dem vendamus ea voles di duciaestio. Ur res- . 1
lsimetur, ea solupta elicabora quo te ea qui nobisimus, num quibus. Font Arlaly 9 - 11 pt

IAgni debitiis istiand enducit odi te rerum dem que nia quidunt, acererem sequisto corrury |_| ne Spaci ng : ’| . ’| 5
resciliquia nimaiore nim re alignim usdaero et facerror asimagn imaximus del miliqui renj
n lsolor ma ium ipsa plaut volorep ediciis dolor siminci duntia ditatem lab iniam ex explac- on0 o o
lcus, coremperum quae dolorer fernatem illis ex etur? Obis autectio magniat. POSlthn . |eft'J USUﬂed

Busam arum aut eniminu mquiden imillan diandis aut perum ulpa volo iligni cum aut mo-
dis adi repudi dolupid uci it int erumqui ducij 1t apit optate cone re sequam
coressitati offici que cum si sandendae sed ut veniet volesto tatiis dolore nobitiu riantur

aliquia corest quis di alis modisi aditinis aut versped estistia atempori beatin rehendusti B Footer a nd footnotes
Message lad expliat ibusam re atur aut qui quaest di non pe cullor sim fuga. Uptassimus saperspig
Font: Arial, 8 pt

dolorerspe con eossi voluptur?

H IPa ni acid enditatur a ipis di ut eumque conesedit quam voluptis ationse quiaeres aut
laut fugitaturias moles velicipsunte et volluptat peror ad ut estia volor aut voluptam libus h B -
lendande mpossum aut vel ipsumque porepud itibusapis preperi tibus, aut laudand aer- Ll ne SpaCI ng . 1 . 1 5
lemporatur rest, volupta temporias eniminiet voluptatur resciis ma ideliqui nem liberupta
lest utet rectate ctaquatur minum re simi, consenis similiquis doluptatiate plibus, site rerg
et iunt audam lat acepedi dest unt.

Pa ni acid enditatur a ipis di ut eumque conesedit quam voluptis ationse quiaeres aut B Message Sq uare on the t|t|e page
laut fugitaturias moles velicipsunte et volluptat peror ad ut estia volor aut voluptam libus

lendande mpossum aut vel ipsumque porepud itibusapis preperi tibus, aut laudand aer- B q

lemporatur rest, volupta temporias eniminiet voluptatur resciis ma ideliqui nem liberupta Font- Anal Na rrOWv 1 2 pt

lest utet rectate ctaquatur minum re simi, consenis similiquis doluptatiate plibus, site rero|

et iunt audam lat acepedi dest unt. I_Ine Spacmg 1.15

aio eos doluptias et as denissim nis exero que peribus nus et ea prepedi tatquis que
jum anti

For internal communi-

cations and notices,

Rely on it B Me omnit, omrihilam volupta sam ex et eum doluptas delest audandis esci voluplatem

| ore Ipsum el dolor st amet.

a sample document

18 mm ¢ " relable | highly valued | cooperative | apen-minded | innc

may be accessed

Example - Internal memo, format DIN A4
on the Intranet.

+ Here you will find the Word template for internal business stationery.
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Business stationery and data sheets

Technical data sheets

Andre mod enit velit ilisit lan henit,
sum vulla feu feugiat.
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Examples of data sheets for Business Units

Andre mod enit velit ilisit lan henit,
isum vulla feu feugiat.

Quat num irlusci ting exerat wisl ulputpatue mod tisi

ismodo leborpercs etum incil dit nonsecte wulla faci e ) o dolutpatist luptat, An euisi eugiatue tat dolore conulla fe
BCCUM QuAam, cor sequipit ipsusc isisim dunt niam, g em iusto dunt la fackdunt augait dolorer iustrud ef, quam velendre|
oo Mynsdnnuuecleﬂouuolwempmﬂm num iurem nostie vel ilit nibh eniamcommy nibh eral, Duisi ba feum
Hunt inim dolore veligua conse el gait veros autem vel iuscidy iscill quat, quam doluptat,

Sed dunt am vent ut dolesequisit prat veln dolor ip ero od
fx erat, quis dio commy nis augat doloreet iniame nullam ded ilit lorem digna atum volorem vera ex enit
accum dolore faccum alissi,

r e commy num acilisim nonsequat.
Put luptal 6 atin henibh eu feccum quat. Duipsustin heniat. San utpatum elissit nullutpatiss magnd in enim volobor senibh ex elit
er amcomma dolobor il am doluptat. Ut velestrud euisi te moda commeodi onsecte vercil eraesse min hent prat wisis nullute mag-

Ihgnlhh mma« etlurlnlm wvelent am quisit ing ent eugiamet num il il iurero efisi.

L dorts laore deleniat Eve(ﬂultaaﬁ\e! qual. Bore velis delit niatie eugiam, voluptatum ifusto odolare
inci esed mincincl sequisit prat. Gait ad magni it utpat, consequi tatum incidunt ver sis accum veriure b dip eum aute
zansed minit do carero digna feui Sianulluptat lorest preesto duissectst praesactat illam, quat. Lt alit ad magna faumn velisi

[Piese Autzihiang der Herstelier ist i soll keing i Qualitst andeuten. Es handalt sich hier lediglich um
rine Empfehlung, wobei wir nichl ausschieben, doss welere Hersteller geeignele PMMWI Dﬁulod‘rlﬂd‘whh'wd:
ferispricht dem ektuelen Stand unserer Kenninisse und sol informienen. Die thinden den Verarbeitar

permerer Produkle mtmmmumﬂmmmlmmmumumm it den entsprechendan nationalen Richlinken fir
s Sacha des Abnehmers, 2u prifen, ob das ensorbens Produld

fher: jewesdigan
fiur seinen Anwendungszweck gesignet ist

iand 012013

Basiness Lnis RENOLIT £XTERIOR BENOUT SE BENCUIT Cramiiagion Limised

exborionreral.com Horchibemer $21. 40 Station Bosd

wewrw remclt comfraterx ET54T Worms | Geemarry Cramiington

ombaghoietapien Fhone; +48.6241. 3500 Northumberiard, NEF) RAD | United Kngéom -
Fun: +&RAZ41.301 L1138 Phome: 444 1600 18232

Fa: 41670550086 Bely on i

The design of the technical data sheet may feature

motif, message square and accent colour.

II Type area and margins
Type area: 12 mm from top, left and right,

3.4 mm from bottom

E Header layout
Size: 186 x 25 mm

Headline

Font: Arial Narrow bold
Size: 18 pt
Position: 45 mm from top

Subline

Font: Arial Narrow bold, 12 pt

Copy text

Font: Arial Narrow regular
Font size: 12 pt

Colour: Black

Line thickness: 0.5 pt
Column width: 186 mm

H Footer with closing line,
company details and logo
see letter

Printer margin
Width: 10 mm
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Business stationery and data sheets
Calling cards, 85 x 55 mm, bi-lingual

15,75 mm
< >

%efon: +49.6241.123.456

20 Horchheimer StraBe 50 Fax: +49.6241.123.457
mm 67547 Worms Mobil: +49.173.12345678
Deutschland max.mustermann@renolit.corv
A S R WWW, renalit.com .
5mm 1 !
L
- T T
g | <
5mm 5mm

Dipl.-Ing.

www.renolit.com

Dr. Marianne Musterfrau-Mustermann RENOLIT
Projektleitung Maschinenbau und Verfahrenstechnik
! !
' '
| |
RENOLIT SE Telefon: +49.6241.123.456 |
Horchheimer StraBe 50 Fax:  +49.6241.123.457 .
67547 Worms Mobil:  +49.173.12345678 .
Deutschland marianne.musterfrau-mustermann@renolit.com
'
'
'
'

=

l(—)‘(—N

Front - general layout

: dependent on amount of text

| 5 mm

II Type area

5 mm from all sides

E Logo
Size: 15.75 mm
Position: 5 mm from top and from right

B Title, name, position

Titel/position:

Font: Rotis Sans Serif reqular, 7 pt

Line spacing: 8.5 pt

A vertical bar is used to express multiple positions
Name:

Font: Rotis Sans Serif bold, 9.5 pt

Line spacing: 10 pt

Font colour: Corporate colour blue

(The titles "Dr." and "Prof." always form part of the name)

Company name and address
Company name:

Font: Rotis Sans Serif bold, 7 pt, capitals
Address details:

Font: Rotis Sans Serif reqular, 7 pt

Line spacing: 8.5 pt

B Personal details

Font: Rotis Sans Serif reqular, 7 pt

Line spacing: 8.5 pt

Position: Fixed distance from right format margin = 5 mm
Distance from left format margin = variable

(dependent on length of name)

Format for telephone number:

Area code and direct dial numbers separated by points
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Business stationery and data sheets

Calling cards, 85 x 55 mm, bi-lingual

Dipl.-Ing.

-|- - - Dr. Max Mustermann
Projektleitung Maschinenbau und Verfahrenstechnik

ENOLIT PROFESSION

RENOLIT SE
Horchheimer StraBe 50
67547 Worms
Deutschland

=

RENOLIT

Telefon: +49.6241.123.456
Fax: +49.6241.123.457
Mobil:  +49.173.12345678
max.mustermann@renolit.com

,,,,, www.renalit.com ________

Standard front, title with two-line position(s)

- _ - Dr.Max Mustermann

RENOLIT SE
Horchheimer StraBe 50
67547 Worms
Germany

=

RENOLIT

Project manager for engineering and technology

Phone: +49.6241.123.456
Fax: +49.6241.123.457
Mobile: +49.173.12345678
max.mustermann@renolit.com

,,,,, www.renalitcom - - ______

Back in English

5mm¢

=

Dipl.-Ing.

-} --Dr-Max Mustermann __________________ RENOLIT|
Projektleitung Maschinenbau und Verfahrenstechnik
RENOLIT PROFESSION
RENOLIT SE Home Office:
Horchheimer StraBe 50 Musterstrasse 123
67547 Worms 45678 Musterstadt
Deutschland Telefon: +49.6241.123.456
max.mustermann@renolit.com Fax: +49.6241.123.457

L _ _www.renoliteom . _ - oo _________ Mabil _+49.173.12345678 - _ _ _ |

Front with indication of Home Office address

E Reference to business unit (optional)
The Business Unit may appear under the name in
connection with the holder's position

Back page

The back of the calling card always contains the English
version with the international title (e.g. Professor, Doctor,
Master of Science, Bachelor of Arts).

On cards for English-speaking countries the back remains
blank.

E Calling cards with Home Office address

The headquarters address is supplemented by the
e-mail address; the block of text at the right contains
the particulars of the Home Office.

Special cases such as
particularly long names
or addresses with a high
volume of text are to be
clarified individually.
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Advertisements

Advertisements 210 x 297 mm,
DIN A4

.21 mm | 15,75 mm

Layout
In DIN A4 advertisements the picture motif is

always positioned in the large square at the
top. The RENOLIT logo and the headline are 42 mm
positioned at the bottom.

Meeting
customers'
expectations -
No ifs, ands,
or buts.

10,5 mm ¢

| -
= | i
-
: | =4
- lenour

Our RELIABILITY. :
For your satisfaction. =l
HEEN . LT TP PP T PP T bl ]

wle.rJnol it.com ‘

Example Advertisement, DIN A4, left page of publication Advertisement, DIN A4, right page of publication " 21 mm

II Layout grid and type area

Layout grid: 5.25 mm 1RQ
To centre of publication / binding edge: 21 mm

To outer edge: 15.75 mm

Top: 15.75 mm

Below: 13.5 mm

Logo with claim 4RQx 6RQ
Size: 21 x 31.5 mm

Picture motif in the main square ~ 40RQ x 40RQ
Size: 210 x 210 mm

II Platform
Size: 210 x 87 mm

Message square 8RQ x 8RQ
Width: 42 mm

Font: Rotis Sans Serif regular, 15 pt

Line spacing: 18 pt

ﬂ Headline
Font: Rotis Sans Serif bold, 18 pt
Line spacing: 21.6 pt

Copy text

Font: Rotis Sans Serif light, regular or bold, 9 pt
Line spacing: 10.8 mm

Bullet points: Zapf Dingbats, 7.5 pt

B Response elements
Font: Rotis Sans Serif Bold, 10 pt

Examples | 39



Advertisements

Advertisements 210 x 148 mm,
DIN A5

Layout

When the DIN A5 advertisement is on the right page
of the publication, logo and copy are also positioned
on the right, with the large square on the left.

When the DIN A5 advertisement is on the left page
of the publication, logo and copy are also positioned
on the left, with the large square on the right.

Wir gestalten die
Zukunft mit

Advertisement, DIN A5, right page of publication

74mm

Utat lan ea
ffeu facing

exer ilit dit
lor atummy

8

%d T §é %#E Aﬁ* Sra i % F % WE# ww reo

Advertisement, DIN A5, left page of publication

51 s|
I I B

II Layout grid and type area

Layout grid: 3.7 mm 1RQ
Type area:

11.1 mm to centre of publication[binding edge,

7.4 mm from top and bottom,

10.2 mm to outer edge

Logo with claim
Size: 14.8 x 22.2 mm

4RQx 6RQ

Picture motif in the main square ~ 40RQ x 40RQ

Size: 148 x 148 mm

II Platform
Size: 62 x 148 mm

Message square 8RQ x 8RQ
Size: 29.6 x 29.6 mm
Font: Rotis Sans Serif regular, 10 - 11 pt

Line spacing: 12-13.2 pt

ﬂ Headline
Font: Rotis Sans Serif bold, 12 - 13 pt
Line spacing: 14.4 - 15.6 pt

Copy text
Font: Rotis Sans Serif, 9 pt

Line spacing: 10.8 pt

B Response elements
Font: Rotis Sans Serif Bold, 10 pt

Examples | 40



Posters

Poster 700 x 1000 mm, picture motif at bottom

II Layout grid and type area

Layout grid: x = 17.5 mm TRQ
Type area: 52.5 mm from bottom, left and right,

55 mm from top
Layout

When the main focus is on the motif and the L ith clai
ogo with claim

poster's long-distance effect, logo and text are )
Size: 70 x 105 mm 4R0Ox 6RAQ

placed at the top, the picture motif in the large

main square (at the bottom).
g [ ) Picture motif in main square

Size: 700 x 700 mm 40 ROx 40 RQ

II Platform
Size: 700 x 300 mm

Message square 8RQx 8RQ
Rgoni Width: 140 mm
viny® Font: Rotis Sans Serif regular, 45 pt

RENOLIT SOLMED. Your global partner
for quality you can rely on.

The complete l -
range of
medical grade
plastics ~ '
" 4 1

-

<
9 4B
2als -

Example: Trade fair poster, 700 x 1000 mm Poster, 700 x 1000 mm éz,s mrr;

Line spacing: 54 pt

ﬂ Headline
Font: Rotis Sans Serif bold, 60 pt
Line spacing: 72 pt

Spacing after: 10 mm

140 mm

Copy text
Font: Rotis Sans Serif light, regular or bold, 45 pt

Line spacing: 54 pt

B Internet address
Font: Rotis Sans Serif Bold, 30 pt

Examples | 41



Poster
Info poster for trade fair, 700 x 1000 mm

Layout

When the main emphasis is on the poster's text 140 mm
information (e.g. info posters with extensive

copy), logo and text are placed in the main

square (at the bottom), the picture motif in

the upper area.

50 mm$

AuBenfolien von RENOLIT EXTERIOR.
Wenn es auf die duBeren Werte ankommt.

ien fiir von RENOLIT veredeln Profile von
Fenstern und Klappladen, von Zzunen und Haustiiren, von Paneelen, Wintergarten
und Garagentoren. Ihr vielschichtiger Aufbau schiitzt zuverlissig die Oberflchen
von Profilen und Platten aus Kunststoff oder Metall.

Durch die Zusammenfiihrung der Traditionsmarken RENOLIT und COVA unter einem
Dach haben wir unser Portfolio erheblich erweitert. Die breit gefacherte Farb- und
Dekorpalette erdffnet Ihnen optimale Gestaltungsfreiheit und bietet fiir jeden Stil
eine passende Losung.

Erleben Sie die neue Welt der RENOLIT EXOFOL Produkte. Entdecken Sie Folien von

hdchster Qualitat, auf die Sie sich dank unserer 30-jahrigen Erfahrung jederzeit
verlassen kénnen.

,,,,,,,,,,
A%

Rely on it

Example: Info poster, 700 x 1000 mm Info poster, 700 x 1000 mm

"70mm

Layout grid and type area
Layout grid: x = 17.5 mm

TRQ

Type area: 52.5 mm from top, left and right,

55 mm from bottom

Logo with claim
Size: 70 x 105 mm

Picture motif on the platform
Size: 700 x 300 mm

II Main square
Size: 700 x 700 mm

Message square

Width: 2 x logo width = 140 mm
Font: Rotis Sans Serif regular, 55 pt
Line spacing: 75 pt

E Headline (optional)

Font: Rotis Sans Serif bold, 90 pt
Line spacing: 110 pt

Spacing after: 30 mm

Copy text

4ROx 6RQ

40 ROx 40 RQ

8R0Ox 8 RAO

Font: Rotis Sans Serif light, regular or bold, 60 pt

Line spacing: 84 pt
Bullet points: Zapf Dingbats, regular, 50 pt

B Internet address
Font: Rotis Sans Serif Bold, 40 pt

Examples | 42



Brochures
Brochure 210x297 mm, DIN A4

15,75 mm 21 mm

<> <>

LaYOUt 15,75 mm i
On the title page of brochures the logo and text -
i | 9>
are always placed at the top, while the picture ]
motif is positioned in the main square (at the E,ﬁﬁ%
'\!@ on it

bottom).
10,5 mmﬁéi

RENOLIT

Rely on it

RENOLIT REFACE®X - hochwertige Mehrschichtfolie.
L Smarte L6 fiir die Fassad |

-——

Vinylfolie~
vielfaltig,
langlebig

42 mm

Brochure, DIN A4, title page

<>
15,75 mm

II Layout grid and type area

Layout grid: x = 5.25 mm 1RQ
Type area: 15.75 mm from top, left and right,

13.5 mm from bottom

Logo with claim, title page and back page
Size: 21 x 31.5 mm 4R0Ox 6 RAQ

Main square
Size: 210 x 210 mm 40 RQx 40 RQ

Platform
Size: 210 x 87 mm

Message square 8RQx 8RA
Width: 2 x logo width = 42 mm

Font: Rotis Sans Serif regular, 14 pt

Line spacing: 18 pt

B Headiine

Font: Rotis Sans Serif bold, 18 pt

Line spacing: 22 pt

Distance from large square: 10.5 mm (= 2 x)

Examples | 43



Brochures
Brochure 210 x 297 mm, DIN A4 - back page

Notation of addresses

Country and area codes and extensions are separated
by a full stop. Where space is limited, country codes
may be set in a single line separated by a vertical line.

II Business Unit information

. . Internationally, the term “Business Unit" is always set
Bl Business Unit RENOLIT EXTERIOR L . .
as two words beginning with capital letters, as shown

RENOLIT SE in the example.

Horchheimer Str. 50
67547 Worms| Germany
Phone: +49.6241.303.0
Fax: +49.6241.303.1117
info@renolit.com

Address block with RENOLIT SE Headquarters
(optional)

Font company name: Rotis Sans Serif bold, 9.5 pt
Font: Rotis Sans Serif bold, 9.5 pt

Address blocks of other plants
Font company name: Rotis Sans Serif bold, 9.5 pt
Font: Rotis Sans Serif bold, 9.5 pt

RENOLIT Cramlington Limited
Station Road
NE23 8AQ
Cramlington, Northumberland n . . .
) ; E-mail and Internet address information
United Kingdom
Phone: +44.1670.718222

Fax: +44.1670.590096

If an extended URL is used, mention of the
www.renolit.com domain may be omitted.

Alignment: Justified to the square of the RENOLIT logo

exterior@renolit.com
a Font: Rotis Sans Serif bold, 11 pt

www.renolit.com/exterior

Layout of the main square on back page

A continuous coloured area or a picture motif which

|
IEREERENERRENREREENERRREREEEY - - - - - _ . ___________________ ’ covers both title and back page is also possible.

Back page of brochure, DIN A4

Examples | 44



Brochures
Inside pages of brochure, DIN A4

15,75 mm 15,75 mm
o ~ II Layout grid and type area
Layout 10,5 mm G| .
. dummgmu Xer a ionsed duis(t put_ommy Layo'Jt grld: X = 525 mm 7 RO
The square must be quoted as central design element at 0 dolof shquom, auat ame
Type area: 10.5 mm from top,

least once on every double page. This can be achieved

15.75 from left and right,
18.75 mm from bottom

through different stylistic means: square-cropped images,

shapes, areas of colour, backgrounds, formats, etc.

Number of columns: 5

Column spacing: 5.25 mm (= 1 RQ)

Headline
Font: Rotis Sans Serif bold, 18 pt
Line spacing: 22 pt

Sublines
Font: Rotis Sans Serif bold, 9/9.5 pt
Capitals optional

18,75 mm § |

Line spacing: 11.5 pt

Copy text
Font: Rotis Sans Serif light/regular, 9/9.5 pt
Line spacing: 11.5 pt

Captions
Font: Rotis Sans Serif light italic, 8 pt
Line spacing: 10 pt

ﬂ Page number and section name
Font: Rotis Sans Serif bold/light, 9 pt

Examples: inside pages of brochures Brochure, DIN A4, example layouts for inside pages

Examples | 45



Brochures

Brochure in square format, 210 x 210 mm

Layout

In brochures in square format the picture format
extends over the entire square. It is important

to choose a restful background for the motif.
The headline appears directly on the motif.

Ausbildung und Studium
bei RENOLIT.

42 mm

Example - title page of brochure in square format Brochure, 210 x 210 mm, title page 10,5 mm

1] Layout grid and type area
Layout grid: x = 5.25 mm 1RQ
Type area: 10.5 mm from all sides

Logo with claim, title page and back page
Size: 21 x 31.5 mm

Position, title page: At top right of type area
Position, back page: At bottom right of type area

Main square (total format)
Width: 210 x 210 mm 40 RQx 40 RQ

Message square 8RQx 8 RQ
Width: 2 x logo width = 42 mm

Font: Rotis Sans Serif regular, 14 pt

Line spacing: 18 pt

Headline
Font: Rotis Sans Serif bold, 18 pt
Line spacing: 22 pt

Back page
See DIN A4 brochure

Examples | 46



Brochures

Brochure in square format, inside pages

Layout II Layout grid and type area
The square must be quoted as central design element at Layout grid: x = 5.25 mm TRQ
least once on every double page. A variety of stylistic Type area: 5.25 mm from top,
devices can be used to accomplish this: the page format 10.5 mm from bottom and outside,
itself, form setting, backgrounds, areas of colour, square 15.75 mm from inside;
image motifs, etc. 10,5 mm 10,5 mm Number of columns: 9
- - i
L LR 0Ty s p— ‘ p ] Column spacing: 1 RQ
xér accymimy nonsed duis|t aut [ommy
qosz lolor sequam, quatem amet
a Headline
Font: Rotis Sans Serif bold, 18 pt

4] Line spacing: 22 pt

e Sublines
"""" Font: Rotis Sans Serif bold, 9/9.5 pt
Capitals optional

gi
)
H
H

| ]
AEEEEEE
[ IIIIIII
T
Il

10,5 mm ¥ = Line spacing: 11.5 pt

Tx 15,75 mm

Copy text
Font: Rotis Sans Serif light/regular, 9/9.5 pt
Line spacing: 11.5 pt

RICHTIG BEVWERBEN, ERFOLGREICH STARTEN.

Captions
Font: Rotis Sans Serif light italic, 8 pt
Line spacing: 10.5 pt

j

1
5

Examples: inside pages of square format brochures

ﬂ Page number and section name
Font: Rotis Sans Serif Bold/Light, 9 pt

Examples | 47



Décor fans

Décor fans 150 x 70 mm, landscape format

Variant 1

Variant 2

Variants for front page

RENOLIT EXOFOL

Farben | Dekore
Solid Colours | Woodgrains

Rely on it

an et praesenim ilisim
et qui praesenim
||
Hi N
17 4
| | /|
RENOLIT
4 n -Rt\(cj' on it
]
| v
Front page
- N
Business Unit \.
RENOLIT EXTERIOR
RENOLIT SE
Horchheimer Str. 50
67547 Worms | Germany
Phone: +12.3456.789
Fax: +12.3456.789
info@renolit.com B
exterior@renolit.com
www.renolit.com/exterior il fons)
www.renolit.com Vlngl
Relt on it
\_ J
Back page

Layout of décor fans

Variant 1: The picture motif is placed in a square
(main square) on the left, the height of which fills
the entire format.

Variante 2: The picture motif is format-filling.

II Layout grid and type area
Layout grid: x = 3.5 mm

Type area: 10.5 mm from top and left,
7 mm from bottom,

6.5 mm from right

E Logo with claim

Size: 14 x 21 mm

Picture motif at side or over entire leaf

Size: 70 x 70 mm

Alternative: Full-area picture motif or coloured area
covering entire leaf in background

Message square

Size: 28 x 28 mm

Font: Rotis Sans Serif reqular, 9 pt
Line spacing: 12 pt

B Headline (optional)

Font: Rotis Sans Serif bold

Font size: 16 pt

Line spacing: 20 pt

Position: 7 mm from picture motif

B Closing address on back page
Font: Rotis Sans Serif bold/reqular, 8 pt

Line spacing: 10 pt

Examples | 48



Layout of décor fans

Déco r fa ns Variant 3: The picture motif is placed in a square
(main square) at the top, the height of which fills
Décor fans, 70x 170 mm, portrait format the entire format.

Variant 4: The picture motif is format-filling.

II Layout grid and type area
Layout grid: x = 3.5 mm
Type area: 10.5 mm from top and left,

10,5 mm 7 mm
<> <> 7 mm from right,
- d -
' e A 6.5 mm from bottom
10,5 mm LT
T Business Unit
AR RENOLIT EXTERIOR Logo with claim
N _—
] RENOLIT SE Size: 14 x 21 mm
] Horchheimer Str. 50
AR 67547 Worms
| Germany 3 B 5 :
oL ] Phone: +12 3456789 6 | . Picture motif at top or over entire leaf
Stretched Ceiling Films 28 mm = r::oézs;is;?: Size: 70 x 70 mm
 eter ceurson request - Il Alternative: Full-area picture motif or coloured
| exterior@renolit.com i . i
| www.renolit.com/exterior area covering entire leaf in background
| | www.renolit.com
7 HEEEEEEEEEEEEE
4
EEEEEEEEEEEEE . Message square
7 mm ¢ Size: 28 x 28 mm
San et praesenim (5] Font: Rotis Sans Serif reqular, 9 pt
ilisim et qui praesenim Line spacing: 12 pt

Headline (optional)
Font: Rotis Sans Serif bold
Font size: 16 pt

Line spacing: 20 pt

Position: 7 mm from picture motif

Hi AN
i
g’i%% vinglw RENDLIT a Closing address on back page
20t O T T,la ol
v o ot ks S e O R B O Y Font: Rotis Sans Serif bold/regular, 8 pt
8.5
65mm_.¢_._\ , J mmi\ J Line spacing: 10 pt
e
Variants for front page Front page [ 1 Back page
14 mm

Examples | 49



Publisher's details

Published by

RENOLIT SE

Corporate Communications
Horchheimer StraBe 50
67547 Worms

Deutschland

www.renolit.com

Contact
Kathrin Johannsen
Corporate Communications

E-Mail: kathrin.johannsen@renolit.com

Telefon: +49.6241.303.338

Publisher's details | 50
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